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significant reporting experiences, this study focused on experienced journalists, who are less 

concerned with technical stress and more reflective about managing emotions related to the 

story. I argue that transforming raw emotions felt into narratives aligned with journalistic norms 

requires substantial professional experience. 

For each subject covered by the journalists, I first compared the stories of practice between 

interviews 1 and 2 to identify similarities in their patterns. Then, using an inductive approach, 

thanks to the comparative analysis of interview narratives (Bertaux 2016, 97) and with the 

Atlas.ti programme, I identified recurrences between all the journalists’ narratives. I thus coded 

and categorized emotions, to what extent they have been rejected or used by journalists, and the 

coping strategies associated with them. 

5.2.4 Findings: two types of emotions felt by journalistic practice  

Despite the diversity of journalistic formats and topics covered, interviewees described how 

their own emotions were simultaneously producing meaningful content and problematic, as 

potentially compromising professional standards. This section introduces a typology based on 

the perceived editorial value of personal emotions to make sense of how journalists navigate 

this tension. In practice, journalists evaluate their emotional responses and categorize them 

explicitly or tacitly as either cumbersome or useful. This valuation shapes the emotional work 

performed: cumbersome emotions lead to detachment strategies, while useful ones are 

integrated into the narrative through what Wahl-Jorgensen calls a “strategic ritual of 

emotionality” (2013) (see Figure 4). 
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Figure 4 : Personal emotion experienced to personal emotion on air 

 

Importantly, this typology is not rigid. A single emotion—anger, sadness, or disgust—can shift 

from one category to another depending on the production phase, genre, or professional 

expectations. As Stupart shows, anger can drive engagement while simultaneously requiring 

suppression (2021). This simplified typology does not offer a fixed taxonomy but reflects how 

journalists themselves understand and regulate emotions in practice. Recognizing this 

distinction sheds light on the professional logic behind emotional work. 

Finally, the analysis identifies two main sources of emotional experience: story-related 

emotions and those stemming from the organizational context. This section focuses on emotions 

linked to the story itself—those that come from interactions with people, events, or situations 

covered—rather than on work-related stressors such as deadlines or newsroom dynamics, which 
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are already well documented (Monteiro, Marques Pinto, and Roberto 2016; Reinardy 2011). 

The aim of this paper is thus to examine how these emotions influence editorial and narrative 

choices in everyday reporting. 

5.2.4.1 Cumbersome emotions inherent to the topic covered 

As generalist journalists, radio practitioners cover very diverse topics. The interviewees 

exposed to an emotionally charged memory had worked on trials (murder, pedophilia, etc.), 

dramatic events (natural disasters), historical events (a major political change in a canton), or 

had led striking interviews with farmers or women who had miscarried. Subjects that provoked 

tears, disgust, or even rage to such a degree that journalists found it disturbing to their work. 

These cumbersome emotions related to the topic covered may interfere with four dimensions: 

relational (attitude towards a source), perceptive (detached observation of events), on-air 

performance (journalistic tone), and informative (a clear, relevant explanation of the facts). 

Relational Dimension: When Cumbersome Emotions Challenge Journalistic Distance 

from Sources. Traditional professional standards expect journalists to exercise a restrained, 

detached but empathetic stance, what Richards and Rees describe as “a thick skin” without 

becoming “insensitive” (2011, 858). For example, one of the journalists interviewed mentions 

an “elementary empathy” towards his interviewee, without becoming overwhelmed. However, 

practitioners admit that they are sometimes very affected and can even feel overwhelmed when 

listening to their stories. Journalists fear this might be reflected in the content broadcast: 

“It was a self-carried programme, meaning that I was never heard. So I didn't have the 
problem of saying that my voice was shaking because I was emotional. It's going to 
sound stupid. ” 

Another respondent was struggling to hide admiration and too much sympathy for a guest 

during a live interview. Though empathy helps build trust (Glück 2016), it can cross into 

discomfort, a guilty conscience, voyeuristic manners, or excessive emotional identification with 

the source’s sorrow. Out of respect, one journalist even removed background music when an 

interviewee cried. Also, this special relationship based on an ephemeral intimacy between the 

source and the journalist can turn into a “partisan sympathy” that is not considered professional 

on live by a respondent. 

To resolve this internal conflict between the emotions experienced and their journalistic stance, 

journalists operate an emotional work: they operate a “cool-detached approach” (Jukes 2020) 

or change the editorial content. One journalist even explains that he interviewed one of his close 
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relatives “without looking at him” and then explicitly mentioned in the content broadcast the 

anonymity of the interviewee. He considers an element irrelevant for understanding the story, 

but important for signifying professional detachment. 

Emotions such as disgust, rage, or sorrow challenge the normative ideal of the “cool observer.” 

In such cases, journalists often suppress their reactions, remove emotional details from the final 

product, or rely on automated work modes (Jukes 2020) to manage distressing content. 

Perceptive Dimension: When Cumbersome Emotions Disrupt Detached Observation of 

Events. Emotions such as disgust, sorrow, or anger challenge the journalist's ideal as a neutral 

observer. Among Deuze’s five professional values, objectivity—defined as impartiality, 

fairness, and credibility—remains a cornerstone (2005, 447). Several interviewees described 

struggling to maintain this ideal. A situation precisely experienced by a journalist, as he was 

covering a trial. A sudden altercation occurred between one of the victim's children and the 

murderer: 

“What the fuck am I doing here? But you must be there, doing your work … You're no 
longer a journalist, you're the father. (…) I could barely hold back a tear or two. I took 
absolutely no sides, it was just a drama, a tragedy, children … ” 

Though deeply moved, he excluded this scene from his court report, choosing instead to 

mention it in the anchor’s closing remarks. Other respondents made similar efforts to suppress 

their reactions. Another journalist also confessed with disgust at what he saw during the trial of 

a pedophile: 

“And then we come to these images that were despicable, despicable! It's very violent, 
so I swallowed it (…). You can bring the emotion to life, but you can't say: I felt like 
throwing up.” 

During emotionally intense events, journalists often switched to “automatic pilot” mode 

(Jukes 2020) to meet deadlines and uphold professional standards. One respondent described 

breathing a sigh of relief after reading a “heavy and big” court report, without even subtly 

evoking his own disgust and sadness on air, having managed to suppress any trace of personal 

disgust or sadness on air. Thus, emotional work was performed to evacuate their affect and free 

themselves from this cumbersome emotion, which could be seen as unprofessional. 

Expressive Dimension: When Cumbersome Emotions Disrupt on-air Performance. A 

journalist’s on-air attitude is also a tacit norm expected in the profession. Practitioners are 

expected to balance detachment and engagement—what Peters calls “disengagement and 
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nonchalance, without appearing disinterested” (2011, 303). Yet, intense emotions can disrupt 

this balance, affecting diction, rhythm, and tone. One respondent, overwhelmed during a live 

court report, described his feelings after the live report: 

“ So here I am, belly down, completely in the throes of emotion when the trial ends. I'm 
really like a washing machine. I think, with my voice vibrating, with all the emotion 
there was. (…) Conditions like that in radio, we get them all the time, that's not the 
problem. It's just that in this case, the material was extremely emotional. ” 

Being live on air is a key moment in radio journalism, often likened to a performance. A 

practitioner described the extreme fear felt or “the leap into the void” before reading his 

commentary on air. Listening to his speech during in-depth interviews, his voice sounds to him 

“pasty”, the rhythm “faster than usual”, and he “misses a few words”. Another journalist 

remembers a particularly emotional moment when the results of a historic vote were announced 

live. He remembers having to “contain his emotion” and not conveying “his joy or 

disappointment” through his voice. This other journalist explains: 

“ You always manage to have that mask, that sang-froid, that professionalism when it 
comes to being live. We have to be clean (…), it has to fit into the time slot, we have to 
be factual. And by some small miracle, we always manage to do that, I don't know how 
it's possible not to get caught up in the emotion. ” 

Going on air remains essential for a radio journalist, who often compares their performance to 

an actor who “cannot fail”. This metaphor aligns with Deavours’ notion of the “nonverbal 

neutrality norm” (2023), where broadcast journalists—even when personally affected—try to 

actively suppress emotional cues such as vocal tremors or visible distress to avoid breaching 

expected standards of neutrality. 

Informational Dimension: When Cumbersome Emotions Obstruct Clarity and Relevance 

A core journalistic value is to deliver clear, relevant information to the audience. “Public-

service” is one of the five ideal-typical features or values raised by Deuze: “journalists provide 

a public service (as watchdogs or ‘newshounds’, active collectors and disseminators of 

information)” (2005, 447). As Hanitzsch and Vos also note, journalists “are acting as a 

messenger and public informant” (2017, 149). In this context, journalists often perceive their 

own emotions as interfering with the clarity or usefulness of the content. Some emotionally 

charged situations are deemed off-topic or irrelevant to the public’s understanding, even if they 

are personally impactful: 
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(Altercation between the murderer and the victim's children during the trial) “So it 
emotionally impacts you, but that is not what your trial is about. It's a fact, which, yes, 
is emotional, but juridically it doesn't enter the equation. (…) Yeah, so it doesn't help 
you understand the issues at trial.” 

Due to time constraints and professional expectations, such moments are often edited out or 

placed in the anchor’s closing remarks. Another journalist, deeply shaken by threats from a 

source, chose not to mention it on air: “That’s none of the listeners’ business.” According to 

this practitioner, hiding this reality was frustrating, but necessary as it had no informational 

value. 

These decisions reflect emotional work aimed at suppressing what is seen as too personal or 

irrelevant. As Hopper and Huxford conclude in their research: “The motivations for undertaking 

emotional control ranged from the ideological –with respondents linking emotional detachment 

to the core journalism value of objectivity – to more pragmatic concerns over getting the job 

done” (Hopper and Huxford 2015, 38). These recurring metaphors respondents discussed in 

interviews —“show must go on,” “turn off the light,” “work like a robot,” “walk or die”—

illustrate the shared emotional discipline that journalists enact to maintain professional distance 

and keep the news moving, even when personally affected. 

5.2.4.2 Useful emotions inherent to the topic covered 

Personal emotions are also a working tool for journalists. They have provoked editorial and 

narrative choices but have been disciplined and neutralized through a “strategic ritual of 

emotionality” (Wahl-Jorgensen Citation2013). Based on these analyses, I identify three 

dimensions of useful emotions – not necessarily cumulative but which may converge. Editorial 

dimension (inspiring journalistic subjects), interpretative dimension (asses the importance of a 

situations and help audience understand a topic) and expressive dimension (add narrative 

consistency to a story through voice). 

Editorial Dimension: When Useful Emotions Drive Topic Selection 

Personal emotions allow journalists to assess the importance and value of a journalistic topic. 

Journalists frequently rely on the emotions they feel—anger, surprise, or joy—to gauge a 

story’s relevance and defend its inclusion during editorial meetings. As one respondent noted, 

“you can turn on the ‘emotional tap’—or anything personal—to find a subject.” For instance, 

one journalist reported covering miscarriages only after having personally experienced one, 

describing a reality that must also “resonate with many women” and “help to break the taboo”. 

https://www.tandfonline.com/doi/full/10.1080/17512786.2025.2540459
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Strong emotions sometimes lead to a rare format in local radio newsrooms in French-speaking 

Switzerland, such as journalistic commentaries (Manasterski 2024). One participant recalled 

feeling “morally compelled” to express their outrage over an anti-vaccination protest, stating: 

(…) “ I found it downright despicable. Then I found myself in a moral 
quandary … . Either I sit on it or I do it. And then I did it. I felt I had to do it, not to 
others, but to myself! ” 

These examples reflect how emotional investment can help journalists overcome normative 

constraints, particularly in a context of widespread public distrust in the media 

(Manasterski 024). 

This editorial function resonates with classic theories of news values, which aim to explain how 

and why certain events are selected and transformed into news (Galtung and Ruge 1965; Harcup 

and O’Neill 2001;  2017). These frameworks list criteria such as relevance, timeliness, or 

unexpectedness to account for newsworthiness. However, emotionality remains largely 

underexplored or implicit within these taxonomies. When it appears at all, it is often subsumed 

under broader categories such as “good” or “bad news,” or framed as “entertainment.” 

Only a few scholars, such as Caple and Bednarek (2017), explicitly address emotion as a news 

value, primarily regarding negativity or positivity. Yet, the present findings suggest that 

journalists’ emotional reactions are far more active in the editorial process. Emotional 

engagement frequently triggers the decision to pursue a topic, especially when it resonates with 

personal experiences or moral convictions. In this sense, selecting a topic based on personal 

emotions is a well-controlled practice for infusing own emotions into the story, a sort of 

“strategic ritual of emotionality” (Wahl-Jorgensen 2013). Certain stories may never be told or 

deemed newsworthy without such an emotional spark and subsequent narrative transformation. 

Interpretative Dimension: When Useful Emotions act as Filters of Relevance and Meaning 

Journalists’ emotions shape how journalists experience a story and determine what is worth 

reporting and appears in the final broadcast content. Emotional resonance often acts as a 

shortcut for identifying what should be retained in the flood of facts, testimonies, and audio 

material. Journalists report that the content that emotionally affects them is usually the most 

relevant for the audience: 

(about the sadness felt at the loss of the farmer's animals) “I know that the things that 
make an impact on me are the things I should keep.” 



 

 151 

(on the anger felt towards the defense of the accused) “Yes, the emotion I feel, I have 
to recreate it in other ways. (…) My intervention is to bring out things as I experienced 
them.” 

(on the sadness of leaving one's life behind) “The idea is that what this person has said 
will also affect other people, like me, I've been touched. (…) So that's where I think the 
emotional aspect of what I'm experiencing will come through. ” 

This emotional filter extends into the editing process, where choices of rushes or quotes, 

whether direct (the voice of the witness) or indirect (the journalist quoting the witness) (Boëlle 

and Wahl-Jorgensen,  2022), are informed by what emotionally resonates. Practitioners rely on 

what Glück calls “imaginary empathy” (2016): the assumption that what touches them will 

likely touch their audience. 

In this sense, emotions help journalists assess the salience of a word, moment, or situation. But 

they also serve an interpretative function, helping articulate the gravity or complexity of a story. 

Whether describing a trial as “terrifying,” or a sports season as “tough and grueling,” journalists 

draw on personal emotions to make the news intelligible and asses its relevance. As one 

explains why he chose the term “apocalyptic” to describe the deadly floods he covered: 

“I don't think I really thought about it at the time. For me, that's what it meant. For me, 
it was desolation, it was devastation. ” 

As Pantti argues, emotion serves a comprehension function (2010), which is why they are useful 

for journalists. They are deliberately made explicit when using adjectives that capture the 

extraordinary, the high-stakes, the amoral, or the scale of a situation. However, these emotions 

are disciplined to be “journalistically acceptable” in the narrative. This process—what Wahl-

Jorgensen (2013) calls the “strategic ritual of emotionality”—allows journalists to translate 

lived experience into a form of storytelling that enhances understanding. 

Expressive Dimension: When Useful Emotions Enhance Informational Performance 

Tone of voice, word emphasis, or rhythm all contribute to subtly signalling emotional 

investment and reinforcing the story's meaning. Personal emotions shape vocal delivery—not 

as uncontrolled outbursts, but as calibrated performances. As Stewart and Alexander explain, 

journalists emphasize key words to highlight essential information, harmonize their tone with 

the message's emotional content, and simultaneously contain their affect (2022, 241–242). A 

respondent sets the example on a journalistic commentary, in which the “right tone” cannot be 

too theatrical but must demonstrate that the people he is talking about are “a pain in the arse”. 

Same on a court reporting for another journalist: 
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“I refuse to do something so flat that no one knows what I've been through, what I've 
felt! No. I want it to be vibrant. For me, my work would be less well done. Also, because 
we're in radio.” 

Another journalist, reporting on a pedophilia trial, stressed the performative weight of a single 

word: 

“There's me in this paper, what I felt, what revolted me. I'm going to call the children 
naked (with emphasis) because in that word I can put all the hatred I felt. ” 

Practitioners deliberately allow their voice to carry affect when emotions are deemed useful. 

This contrasts with the treatment of cumbersome emotions, where detachment is prioritized to 

maintain composure. According to Kotišová, “some level of emotionality and subjectivity is a 

necessary element of their [journalist] work and professional identity” (2017, 1712). Journalists 

express their emotions in subtle manners through their voices and their speeches, a form of 

“strategic emotional ritual” (Wahl-Jorgensen 2013) meticulously developed by radio 

practitioners. 

5.2.5 Discussion and conclusion 

This research identifies distinct types of personal emotions experienced by journalists, based 

on the value they attribute to them. While cumbersome emotions linked to organizational 

pressures were deliberately set aside (see Figure 4), the analysis focuses on story-related 

emotions—those that are either rejected or mobilized during the production of emotionally 

significant content. Distinguishing these origins is relevant here: organizational emotions are 

often associated with working conditions, whereas story-related emotions tend to be more 

directly connected to editorial and narrative decisions. 

Also, the study reveals how journalists evaluate and manage their emotional responses from the 

initial idea to on-air broadcast content. Emotions deemed cumbersome are set aside through an 

emotional work of distancing to meet professional norms, across four dimensions: relational 

(attitude toward sources), perceptual (detached observation), performative (tone and vocal 

delivery), and informational (clarity and relevance). In contrast, emotions considered useful are 

incorporated into journalistic practice through three dimensions: editorial (guiding story 

selection), interpretive (enhancing narrative understanding), and expressive (conveying nuance 

through performance). Once identified as useful, these emotions are disciplined and made 

narratively acceptable through what Wahl-Jorgensen (2013) calls the “strategic ritual of 

emotionality”. This framework helps explain how journalists navigate the inclusion or 
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exclusion of personal emotions and how they embed affect into the structure of broadcast 

content. 

This research draws attention to an important yet often overlooked subtlety: the presence of 

journalists’ emotions in their practice and the value they attribute to them. While existing 

studies on emotional work rooted in Hochschild's concept (1983) focus on how emotions are 

either suppressed or integrated into journalistic practice (Hopper and Huxford 2015; Richards 

and Rees 2011; Thomson 2021), this study asks why certain personal emotions are integrated 

or not in the first place. Adopting a personal and practice-oriented lens, the analysis highlights 

the valuation process (Le Cam and Ruellan 2017) —the moment journalists assess whether an 

emotion should be mobilized or distanced through emotional work. 

While emotions are inherently complex, ambivalent, and context-dependent (Kotišová 2019), 

categorizing them and distinguishing their origins—between those linked to organizational 

conditions (e.g., stress, overload, dissatisfaction) and those related to story content—can help 

better understand the multiplicity of emotional dynamics at play. Of course, such a distinction 

should not be viewed as rigid: in practice, these dimensions can overlap, and emotional states 

stemming from working conditions may also affect editorial decisions or narrative tone. Still, 

acknowledging the diversity of emotional sources and their entanglement in journalistic 

discourse is essential to grasp the complexity of emotion in practice. Against this backdrop, the 

typology proposed here does not aim to fix emotions into static categories. Instead, this 

typology serves as a heuristic framework to understand how journalists evaluate their emotions 

during production. The aim is not to classify emotions in absolute terms, but to reflect the 

practical distinctions practitioners make when deciding whether an emotion should be 

integrated into or excluded from the narrative. As such, emotions 

considered cumbersome or useful are not intrinsic qualities, but context-sensitive evaluations 

that guide emotional regulation strategies, either through distancing or controlled expression. 

This approach acknowledges that a single emotion, such as anger or sadness, can shift status 

depending on the newsroom's timing, format, or normative expectations, as Stupart illustrates 

(2021). Understanding this flexibility is key to capturing the subtle negotiation at the heart of 

emotional journalistic work. 

Furthermore, the typology of emotions developed here has three complementary functions. 

Firstly, it clarifies the uncertainties surrounding emotions in journalistic practice. The 

profession holds irreconcilable expectations of journalists, who must simultaneously provide 
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neutral and fact-based information and remain attractive and relevant to the listener. Classifying 

journalists’ emotions illustrates the tightrope walk they perform – between detachment and 

involvement – to solve the contradictory injunctions induced by the classic representations of 

journalism. Secondly, this type of emotions also reveals their strong presence in practice and 

storytelling. Above all, it highlights their use: emotion is not only a cumbersome element, but 

also a tool for journalists. It helps to make editorial and narrative choices in the production of a 

story and may help to be closer to reality. Finally, this typology provides a pragmatic response 

to excluding and including emotions in any journalistic narrative. Although these emotions have 

multiple intensities and vary according to the temperament of the journalist or the situation, this 

typology offers a generic vision of their concrete existence in practice and their influence on 

the narrative. 

This article has attempted to fill a gap in the research on emotions and radio journalism, but 

many elements must be analyzed in depth. Firstly, this research is not an exhaustive repertoire 

of cumbersome and useful emotions; other emotions can lead to emotional work. Also, this 

research method focuses on subjects that had a substantial emotional impact on journalists. It 

does not entirely explore their use of emotions in more routine and less affective contexts. In 

addition, this article comes from a partly generalizable field: the local radio journalism in 

French-speaking Switzerland. However, this typology is a “pixelated” observation (Reich and 

Barnoy 2020) of an implicit skill among radio journalists in French-speaking Switzerland and 

probably exists in cultures where journalism objectivity (Schudson 1978) is a traditional 

expectation. 

Despite a growing literature on emotions and journalism, the conclusion of most researchers 

remains that journalism lacks training on emotionality (Kotišová 2019; Hopper and 

Huxford 2017, 2015; Wahl-Jorgensen 2013; see also Richards and Rees 2011). This paper is 

not unusual, as it reaches the same conclusion in French-speaking Switzerland. However, this 

typology encourages a reflection on the collective consideration of how emotions should be 

taught: not just as a disruptive element, but as a tool to report quality information to the public.  
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5.3 « Justifier l’émotion » 

“Because it’s my role”: The discursive negotiation 
of emotion in journalism 

 
Auteure : Valérie Manasterski 
 
« Submitted » à la revue Journalism Studies le 4 novembre 2024  
 
Abstract 

Emotion is treated paradoxically in journalism: omnipresent in practice yet rejected by professional 

norms prioritizing objectivity. While it is essential for engaging audiences and ensuring the survival 

of journalism, emotion is criticized for “contaminating” objectivity, which is seen as a cornerstone 

of the profession. This study explores how journalists navigate these tensions, positioned at the 

intersection of emotional turn theories (Wahl-Jorgensen, 2020) and role studies (Hanitzsch & Vos, 

2018; Mellado, 2015). Specifically, it examines how Swiss local radio journalists discursively 

negotiate emotion in their content and practices. Using a qualitative approach based on interviews, 

the study shows that emotion is negotiated through political roles and fidelity to reality (macro), 

context of production (meso), and personal values (micro). The findings also reveal constant 

emotional regulation, with journalists carefully integrating emotion, fearing that their work might 

otherwise be seen solely as a tool for capturing the audience’s attention.  

 
Keywords: Emotion; Radio journalism; Journalism roles; Local journalism, Switzerland, Role 
negotiation 
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5.3.1 Introduction 

Working with emotions is part of the journalist’s profession. Although emotions are 

omnipresent in journalistic practices (Kotišová, 2019), they are almost absent from the 

profession’s normative discourses—if not outright rejected. While Role Studies have recently 

begun to address the issue of emotions (Hanitzsch & Vos, 2018; Mellado, 2015), they show 

that emotions remain confined to peripheral roles compared to the iconic functions of the 

profession in Western journalistic culture (Hanitzsch et al., 2011). Such as the “watchdog” role 

(Hanitzsch & Vos, 2018, p. 154; Mellado, 2015, p. 604; Standaert et al., 2021, p. 932) or that 

of a neutral observer and informer (Hanitzsch & Vos, 2018, p. 153; Mellado, 2015, p. 603; 

Standaert et al., 2021, p. 932). Emotions are usually limited to “infotainment” according to 

(Mellado, 2015, p. 607) or are only associated with “soft news” (or non-political domains), 

according to (Hanitzsch & Vos, 2018, p. 158). This sidelining of emotions in the discourses 

collected reflects both their tentative inclusion in the profession’s narratives and the (negative) 

reputation that continues to be attached to them. 

This is at least what some scholars argue with the concept of “emotional turn” (Wahl-Jorgensen, 

2020). This approach seeks to account for the role of emotions in narration, journalistic practice, 

and audience engagement; it has shed light on how emotions are perceived and the paradoxes 

that arise from them. According to Peters, emotions have always existed in news reporting 

despite being dismissed for their commercial or sensationalist features (2011). However, due to 

their ability to engage audiences, they play a crucial – and now recognized – role in the survival 

of media outlets (Beckett & Deuze, 2016). Journalists are thus caught between traditional 

normative ideals, organizational expectations, and practical realities. 

At the intersection of these professional contradictions, several questions arise: From a micro 

perspective, how are emotions addressed within an ecosystem that values roles “that emphasize 

neutrality, objectivity, and the scrutiny of official behavior” (Mellado, 2019, p. 2)? Do 

journalists perceive emotion primarily as an audience-oriented element, embedded within 

commercial logic and applied to non-political subjects — in other words, in its “fairly 

rudimentary conceptualization (Peters, 2011, p. 299)? Or does their perception of emotion go 

beyond its limited representations, as research on the “emotional turn” has shown (Chong, 

2019; Glück, 2016; Kotišová and van der Velden, 2023; Pantti, 2010; Rosas, 2018; see also 

Stupart, 2021)? Based on the premise that emotion is both omnipresent in newsrooms 

(Kotišová, 2019) and essential for the survival of journalism (Beckett & Deuze, 2016), yet 
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discursively rejected by journalists due to its association with sensationalism and its opposition 

to objectivity (Pantti, 2010, p.169), I argue that journalists engage in discursive negotiation 

when discussing their actual practices.  

This article examines this process of balancing institutional expectations with the realities of 

their practice. It aims to better understand the role of emotion at both the institutional level 

(macro) and within professional practice (meso and micro level). This study focuses on the 

intersection of two research domains—the “emotional turn” (Wahl-Jorgensen, 2020) and Role 

Studies (notably Hanitzsch & Vos, 2017; 2018; Mellado, 2015; 2019) — through the micro-

level lens of the “Negotiative Theory of Journalistic Roles” (Raemy & Vos, 2021). By 

combining the concept of discursive negotiation from (Hanitzsch & Vos, 2017) with the notion 

of “tacit knowledge” from the “emotional turn”(Wahl-Jorgensen, 2013, p. 130), this approach 

illuminates how journalists navigate the tensions between experienced emotions and 

professional ideals. Although each concept stems from a distinct theoretical foundation, both 

highlight a similar process: reconciling emotions with professional standards without 

fundamentally redefining them. 

Before delving into the details, it is essential to clarify that while this approach is informed by 

the narrow conception of emotion – which is also reflected in role theory and what Peters calls 

a “rudimentary conceptualization” (2011, p. 299) –, it defines it here within the theoretical 

framework of the “emotional turn.” It conceives emotion as an individual, psychological, and 

physical state influenced by cultural and social contexts (Kotišová, 2019; Wahl-Jorgensen, 

2020). This combined approach enables the article to explore how journalists narrate and 

negotiate emotions in their daily practices and the underlying factors that empower journalists 

to incorporate emotions into their reporting. This work first reviews the literature on emotions 

in Role Studies from Hanitzsch and Vos (2018), then Mellado’s (2015) perspective and the 

“emotional turn” (Wahl-Jorgensen, 2020), then outlines the framework for discussing emotion 

negotiation from a micro perspective (Raemy & Vos, 2021). It then presents the method for 

observing emotions and concludes with findings that reveal nuanced, in-depth negotiations 

explaining emotion in news content. 

5.3.2 Emotions inside the Emotional Turn in Journalism Studies 

While in role studies, emotion is often perceived as a factor in audience engagement, the 

“emotional turn” in Journalism Studies (Wahl-Jorgensen, 2020) helps explain the reasons 

behind this (reductive) representation. In the narrow conception of journalistic norms, emotion 
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constitutes “a decline in the standards of journalism and a deviance from journalism’s proper 

social role” (Pantti, 2010, p.169). This perception may stem from the lack of theorization of 

emotion in journalism research (Wahl-Jorgensen, 2020). Neglecting the emotional aspect could 

have perpetuated its “rudimentary conceptualization” (Peters, 2011, p. 299). However, research 

has shown that news has always had an emotional dimension, which is becoming increasingly 

“explicit” today (Peters, 2011, p. 299) and perhaps even customary in journalistic storytelling 

(Schmidt, 2021; Wahl-Jorgensen, 2013). Wahl-Jorgensen’s pioneering study highlighted a 

“strategic ritual of emotionality”, which refers to Pulitzer-winning journalists’ subtle yet 

systematic work when “infusing” emotions into their texts while adhering to the expected norms 

of objectivity (2013, p. 130) which shows that certain uses of emotions seem to be accepted and 

acceptable among journalists. Studies have also focused on journalists’emotional work from 

the Hochschild’s concept (1983) (Pantti & Wahl-Jorgensen, 2021; Thomson, 2021) or 

emotional management (Barnes, 2016; Hopper & Huxford, 2015; Jukes, 2020; see also 

Richards & Rees, 2011) and have noted its omnipresence in newsrooms (Kotišová, 2019). 

Whether it involves narrative work or practical emotion management, scholars all emphasize a 

“tacit knowledge” among journalists (Glück, 2017, p. 40; Wahl-Jorgensen, 2013, p. 130) — a 

skill invisible in working that helps deal with emotions and reconciling them with professional 

ideals that discursively reject their presence. 

Research on emotions has accelerated as the subject has grown in interest with the rise of digital 

media. This has made emotionality more visible in the media landscape, highlighting the need 

to explore its role in journalism (Wahl-Jorgensen, 2016). In line with this shift, the “emotional 

turn” has revealed the profound impact of emotions on the profession. In crisis journalism, for 

instance, emotions disrupt traditional expectations of objectivity where authenticity is favored 

over the journalists’ detached stance (Allan, 2013; Boelle & Wahl-Jorgensen, 2022; 

Chouliaraki, 2004; see also Pantti, 2019). Schmidt shows that emotion has become a central 

element of narrative journalism, challenging the norm of objectivity (2021, p. 1174), while 

Jukes argues that “the taboo over journalistic emotion has been eroded” (2020, p.43). Beckett 

and Deuze contend that emotion transforms the production and consumption of information 

(2016). In a digital context saturated with information, emotion captures the public’s attention 

and promotes content sharing, even for “hard news.” However, despite this theoretical 

recognition of emotion, many journalists remain committed to traditional ideals of objectivity 

and neutrality, which are seen as difficult to reconcile with emotions (Richards & Rees, 2011). 
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Studies by Hanitzsch and Vos (2018) and Mellado (2015) demonstrate that journalists often 

perceive emotion as an element directed toward the audience. However, journalists continue to 

hold onto the profession’s traditional ideals (Standaert & al., 2021). In Switzerland—as in 

Western countries—journalists have identified themselves as predominantly neutral 

disseminators and analysts for decades, according to the “World of Journalism study” 

(Dingerkus & al. 2018; Raemy & al., 2019).  

5.3.3 Emotions in Role Studies 

While the study of journalistic roles dates back to the 1960s (Raemy & al., 2019, p. 766), the 

focus on emotions within this field is relatively recent. Mellado (2015) and Hanitzsch and Vos 

(2018) were the first to include emotions in their analyses, though only peripherally explicitly. 

The iconic ideals of contemporary Western journalism are still centered on informing civil 

society about the actions of people in power—the “watchdog” role—and the neutral 

dissemination of information—the “disseminator” role (Hanitzsch & Vos, 2018, p. 153) or the 

“informer” role (Standaert & al., 2021). 

Hanitzsch and Vos’s (2018) research on journalistic roles examines these ideals as discursive 

constructions or “orientations,” taking into account two different dimensions of journalism: 

journalism related to the “political life” and journalism focused on the “everyday life.” It is 

within this second dimension that journalism’s “emotional” function lies alongside “identity” 

and “consumption” functions (Hanitzsch & Vos, 2018, p. 157). Four roles encompassing 

emotion are discussed among the seven possible roles identified by intersecting these three 

general functions. As the role of “mood managers” (fully integrated into the emotional 

function), journalists entertain their audience and provide a “positive experience” (2018, p. 

159). As “connectors” (combining identity and emotional functions), they link audiences to 

communities, fostering “a sense of belonging” (2018, p. 159). Their “inspirator” role 

(combining consumption and emotional functions) involves offering advice or suggestions that 

enhance the audience's well-being. Lastly, their “guide” role helps the public navigate “an 

increasingly multi-optional world in daily life” (Hanitzsch & Vos, 2018, p. 159). The 

researchers note that roles from both domains – politics and everyday life – can overlap: “More 

than ever, emotion plays into political news” (Hanitzsch & Vos, 2018, p. 160). By highlighting 

that emotion can be part of “political news” (Hanitzsch & Vos, 2018, p. 160), the authors 

suggest its peripheral status and indirectly acknowledge that the perception of a dissociation 

between emotions and political considerations is disconnected from reality.  
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Although this study engages with Hanitzsch and Vos’s approach (2017; 2018), it is also 

essential to consider Mellado’s one to understand this rather reductive conceptualization of 

emotions. Mellado’s research on “role performance” explores how emotion materializes in 

media content, particularly in the “infotainment” role, where the audience is seen as 

“spectators” (Mellado, 2015, p. 601; Mellado & Van Dalen, 2014, p. 862). In this context, 

emotion serves to entertain and provide affective experiences. However, more recent studies 

(Mellado & al., 2021) reveal a hybridization of the entertaining styles with political journalism. 

As with Hanitzsch and Vos, Mellado concludes that if emotion is not entirely excluded from 

political coverage, it remains marginalized. Its presence is typically allowed only within “soft 

news” and entertainment journalism (Peters, 2011, p. 298), which focuses on audience 

engagement and adopts a consumerist perspective (From & Nørgaard Kristensen 2018). This 

sidelining of emotion can be attributed to studies that rely primarily on the normative 

perceptions of the journalists about their profession, where political and fact-based roles (“hard 

news”) are valued over what is considered as more emotional news (“soft news”). However, 

this research adopts a micro-level and comprehensive approach to understanding how emotions 

are perceived and integrated into news, including political coverage. 

5.3.4 Negotiating emotions in practice 

The discursive conception of journalistic roles in Hanitzsch and Vos’s work is a central 

framework of this article: it shows that journalists do not merely follow established norms but 

actively contribute to their redefinition through their practice narratives. Indeed, by narrating 

their practice, journalists simultaneously shape normative roles (what they are expected to do) 

(2017). However, when a dissonance arises between their practice narratives and the normative 

roles, a discursive negotiation takes place, allowing the actual practices to be adjusted to the 

professional ideals. Building on the “Negociative theory of journalistic role,” Raemy and Vos 

argue that journalists actively negotiate between the professional ideals they should aim for and 

the realities of their daily practices on multiple levels: roles that structure journalists’ work, 

organizational context, and individual perception (2021, p.108). Through in-depth interviews 

with Swiss journalists, Raemy and Vos show that the formers reconstruct their social roles 

through ongoing discursive negotiation on an intra-personal level (personal convictions) and an 

interpersonal level (personal interactions and reflections with institutions and organizations) 

(2021). This approach, although applied partially in this article, remains particularly well-suited 

to our research.  
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However, studying the actual practices of journalists presents a significant challenge (Hanitzsch 

& Vos, 2017), especially as emotion is unpredictable and fluid and, therefore, difficult to 

analyze. The method tries explicitly to address and overcome these difficulties and allows for 

observing (1) how practitioners narrate, perceive, reflect upon, and shape their discourse on 

emotion to align with the professional aspirations, normative ideals, and what they aim to 

achieve. Also, it shows (2) how journalists analyze their discursive strategies to justify and 

negotiate emotions in their journalistic content. Moreover, it explores the gap between the 

normative conception of emotion – considered an “everyday life” element of entertainment 

and/or compromised objectivity – and its actual use by journalists. From a qualitative 

perspective, this study seeks to understand how practitioners allow and legitimize emotionality 

in their professional practice within an ecosystem that, at first glance, seems to reject it and 

narrowly conceive emotion. 

5.3.5 Methodology and field 

This study focuses on qualitative interviews of journalists on their practices – to explore the 

“narrated roles” (Hanitzsch & Vos, 2017, p.124) – and seeks to confront them with their content 

and explore their production process. However, there is a risk of “retrospective reconstruction” 

(Bertaux, 2016, p. 49) influenced by the profession’s political ideals (Hanitzsch & Vos, 2018). 

To reduce defensive responses, I apply a thorough and two-step approach. Double-

comprehensive interviews were conducted, which triangulate Bertaux’s practice narratives 

(2016) and Reich and Barnoy’s “Newsmaking reconstruction” (Reich & Barnoy, 2020). Also, 

this method combines two types of data: qualitative interview transcripts and content analysis 

of the broadcasted subjects. 

The first interviews, lasting 80 to 120 minutes, were conducted in 2022 with 14 journalists 

(table 18) from local private radio stations in French-speaking Switzerland. The participants 

were between 33 and 46 years old, with 10 to 22 years of experience. These interviews followed 

Bertaux’s “practice narratives” method (2016). Each began with the question: “Can you tell me 

about an emotionally significant moment in your radio journalism career?” The interview guide 

was flexible and adaptive, aiming to encourage deep and non-strategic responses. Follow-up 

questions focused on the journalists’ concrete actions in emotionally intense situations. 

Complete anonymity (individual, newsroom, and gender) was ensured to allow participants to 

move beyond public or strategic discourse. In part devoted to the results, journalists will remain 
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anonymous and be referred to using neutral gender terms, avoiding, as much as possible, 

situations that might lead to their identification. 

Following these interviews, the journalists gathered “emotionally significant” broadcasted 

stories (between one and three) and sent them to me. I collected 23 broadcasted content (table 

15). The second row of interviews, each lasting 60 to 120 minutes, was conducted in 2023 (table 

15). Out of the 14 initial interviewees, 3 left the project. 

Tableau 14 : Interviews phases and collected broadcast radio content 

 

The eleven remaining journalists who had shared their stories during the first row were 

interviewed again. They listened to their 18-broadcast content and were confronted with their 

content and the emotional markers that came out of it (table 16) to understand how they justified 

their editorial choices. To build this framework, we relied on Wahl-Jorgensen (2013) and Boelle 

& Wahl-Jorgensen (2022) on emotional storytelling in journalism (print and television), 

identifying six audio-compatible emotion markers. We added discourse elements from Sarfati 

on subjective enunciation, where emotion reflects the speaker’s self-positioning as a “subject” 

(2019, p. 24) and manifests in “acts of speech” (2019, p. 30) through both explicit content – 

subjective adjectives –and enunciation style – modality of enunciation. Finally, based on 

Rodero and al. we integrated sound analysis, focusing on accessible markers—word emphasis 

(2018), minor errors, and hesitations—to capture emotional nuance in radio voices. 
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Tableau 15 : Grid of emotional markers in radio journalistic content 

 

This method draws heavily from Reich and Barnoy’s “newsmaking reconstruction,” which 

“records in retrospect how news becomes ‘news,’ based on reporters’ (or other key 

newsmakers’) testimony [=‘narrated role’ for Hanitzsch & Vos (2017)] regarding a specific 

sample of their recently published items” (2020, p. 967). Although news content is shaped by 

collective work and organizational influences (Hanitzsch & Vos, 2017, p. 126; Mellado, 2019, 

p. 5), interviewing journalists about their work is still essential. Indeed, journalists “are the only 

actors across the news chain who can still see the entire chain” (Reich & Barnoy, 2020, p. 969). 

Significant autonomy in journalists’ editorial decisions was observed through the double-

comprehensive interview. 

Indeed, the stories of practice were first compared between interviews 1 and 2 for each subject 

covered by the different journalists to identify similarities in their patterns. Then, using an 

inductive approach, thanks to the comparative analysis of interview narratives (Bertaux, 2016, 

p. 97) and with the Atlas.ti program, recurring patterns emerged from 467 quotes collected 

across the two interview phases between all the journalists’ narratives.  
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Researching local private radio stations in French-speaking Switzerland is relevant for several 

reasons. These private stations produce the second-largest amount of local news content, 

following only the national public broadcaster RTS (Robotham & Pignard-Cheynel, 2023, p.30) 

and cover general informational topics such as politics, sports, or everyday life (Dingerkus & 

al., 2018, p. 125). Local news embodies a hybrid form of journalism that reaches a balance 

between the Hanitzsch and Vos’s distinction between “political life” and the “everyday life” 

(2018), offering a very diverse coverage that ranges from politics and public interest stories to 

issues of identity and emotion (Amigo, 2022, p. 119). This is precisely what makes local 

journalists’ discourse on emotionality particularly rich. 

Additionally, studying local private media allows for an insight into how Swiss French-

speaking journalists, despite their reliance on advertising revenue, remain committed to 

dominant professional norms such as “be a detached observer” ( (Bonin & al., 2017, p. 547; 

Dingerkus & al., 2018, p. 125). Local journalists are also known for their fact-centered approach 

and cautious stance toward local actors (Neveu, 2002, p.57). This focus highlights the tension 

in Swiss journalism between factual rigor and the need to capture the audience's attention, a 

dynamic present in many Western countries. 

Finally, the choice of the radio medium is also motivated by its unique sound properties. 

Narratives in radio bring life to the story (Stewart & Alexander, 2022, p.241) and emotions are 

conveyed through the voice (Chantler & Stewart, 2013, p. 242 see also Rodero, 2013; Rodero 

& al., 2018). These specific features of the medium (Reich, 2011) lead radio journalists to work 

with and present emotions differently than in other media. 

5.3.6 Findings  

The results reveal that emotion in journalistic practice requires constant negotiation across three 

distinct levels: macro, meso, and micro (table 17). At the macro level, emotion is allowed in 

journalistic content due to its institutional role: conveying reality, educating, connecting, and 

managing moods. At the meso or practical level, emotion is justified depending on the 

journalistic genre or radio format, the logic of the medium, and the local or crisis context. At 

the micro level, emotional expression is legitimized by the personal respect shown toward the 

sources. Finally, the article highlights an ongoing effort by journalists to regulate emotional 

intensity in their productions, aiming to avoid what could be seen as an excess of emotionality. 
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Tableau 16 : Percentage representation of macro, meso, and micro discursive negotiation 

 

5.3.6.1 Macro discursive negotiation 
“Because it’s my role.” 

As predicted by role theory, emotion shapes various journalistic functions, such as those of 

“mood manager” or “connector.” This study further shows that these emotional functions 

extend beyond entertainment and influence more serious and political roles. 

As a result, emotion frequently connects to the role of “educator.” As Hanitzsch and Vos state: 

“Serving as educators, journalists raise public awareness and knowledge about a perceived 

problem” (2018, p. 55). According to respondents, emotions in radio content aim to clarify 

complex issues, such as electoral campaigns or lesser-known diseases. One interviewed 

journalist stated that she felt a “sense of responsibility”57 to share the complicated story of a 

war refugee: “The harsh truths she shares on the mic shed light on a broader situation.” This 

example shows how emotion may trigger a collective reflection. Emotional narration, by 

fostering a deeper understanding of specific issues (Pantti, 2010), helps audiences grasp abstract 

realities while raising awareness. As Wahl-Jorgensen argues: “This is because personalized 

story-telling enables empathy, or the identification with and understanding of another’s 

situation, feelings, and motives. Empathy is fundamentally an emotional reaction, even as it 

enables rational consideration of the issue at hand (...)” (2013, p. 132). Emotion in content 

enables us to make complex issues more accessible by engaging critical thought.  

 
57 All our interviews were conducted in French, and all the following quotes are our English translations 
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Moreover, emotion often legitimizes journalistic stances. Sometimes, it motivates journalists to 

produce commentary (Manasterski, 2024). Whether driven by disgust or anger, respondents 

strategically use their emotions to highlight abuses or signal misconduct on air. A journalist 

expressed outrage during a commentary on anti-vaccination protests, condemning comparisons 

to the Holocaust: “Nothing compares to the Holocaust, not even other genocides; it was the 

only genocide on an industrial scale.” This critical role classified here as “monitor,” is primarily 

designed to expose injustices (Hanitzsch & Vos, 2018, p. 154). It also incorporates emotion as 

a critical element. 

While Hanitzsch and Vos provide valuable insights into the political justifications for 

integrating emotion in journalism (2018, p. 160), this approach only scratches the surface. 

Journalistic roles explain part of why emotions appear in news content, but deeper dynamics 

reveal how journalists navigate and justify these inclusions of emotion.  

“Because it’s the reality.” 

The commitment to accurately portraying reality is a crucial reason journalists provide to justify 

using emotion in radio content. This is classified as belonging to the macro level because it 

reflects a core aspect of journalism: faithfully representing events. Harbers and Broersma state 

that “the social code between reporters and their audience implies that journalism has to render 

a truthful representation of reality” (2014, p. 642). Emotion goes beyond factual description by 

adding a sensory dimension. This helps listeners understand the atmosphere and the shared 

feelings— “as if they were there.” One of the journalists described a murder trial, calling the 

testimony “spine-chilling” and the defense “shaky”: 

“But it’s so obvious when I attend the trial! Ethically, I’m obliged at some point to go 
beyond the ‘he said this, she said that.’ If my goal is to convey the sensations of the 
trial, it’s the feeling of ‘they’re just cornered.’ The facts are clear, and everything they’re 
inventing is a disaster. I’m thinking, ‘I need to show it as clearly as we experienced it,’ 
this imbalance of credibility between the defense and the civil party.” 

The emotion experienced during the trial provides listeners with additional insight. This echoes 

Pantti’s work on television journalists: “[p]resenting and interpreting ‘relevant’ individual and 

collective emotions were seen as a part of journalism’s aim to reveal reality, as ‘facts,’ without 

which the whole truth is not told” (2010, p.179). By describing the same trial as “exceptional” 

and the defendant’s attitude as “cold and without remorse,” another journalist highlights the 

need to make the audience “feel the context” of the event. This example shows that the emotion 

conveyed by the journalist’s words not only aids understanding (Pantti, 2010) but also recreates 
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reality with added layers of meaning, bringing depth to the story. Emotion, thus, could be a tool 

to bring out the complexity of situations, enriching the facts with lived experiences and feelings. 

5.3.6.2 Meso discursive negotiation 
“Because it's the format.” 

The results show that specific journalistic genres or radio formats more easily tolerate the 

expression of emotions. Commentary, in particular, is seen by the interviewed professionals as 

an “emotionally comfortable” space. Due to its subjective nature and focus on opinions, this 

format is one of the few in traditional journalism where the expression of emotions is 

legitimized (Manasterski, 2024). However, beyond strategic discourse, journalists also integrate 

emotions into other radio formats. 

This is particularly true for local news reports. According to Agnès’s classic journalism manual 

in the Francophone world, reporting “shows a living reality or [seeks to] bring reality to life” 

to “bring the reader as close as possible to the information” by presenting it in the “most 

personalized, closest to real life” possible way (Agnès, 2008, p. 258, our translation). Reporting, 

“because it recreates an observed reality, (...) is always a story told to the reader” (Agnès, 2008, 

p. 260, our translation). Emotion has been widely studied in the narrative aspect of journalism, 

highlighting its systematic use and gradual integration into journalistic norms (Boelle & Wahl-

Jorgensen, 2022; Lindgren, 2016; Schmidt, 2021; see also Wahl-Jorgensen, 2013). The 

journalists interviewed also noted how emotion was used in radio reporting, mainly through 

human testimonies, to make abstract topics relatable. As one journalist explained, the feelings 

conveyed through personal stories are considered “the essence of this genre”: 

“There’s a concern about staying true to these emotions. At least, that’s how I approach 
testimonies in general. And while we want to maintain some journalistic detachment, 
we gather the testimony to transmit that emotion.” 

Another respondent highlights the human aspect of receiving “vibrant and striking words” from 

interviewees, which she wants to convey on the radio. Agnès captures this dynamic best: the 

journalist “is there to feel, and then to make the reader feel” (2008, p. 265, our translation). 

Because of its human nature, journalists naturally tolerate and integrate emotion into the 

reporting genre. 

Respondents who also work in sports reporting claim greater freedom in expressing emotions 

in their content. This emotional latitude in sports echoes the entertaining nature of the genre 

(Mellado, 2021, p. 1241), often categorized outside of “hard news” (Boyle, 2017, p. 495). Yet 
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this explanation remains limited. One respondent emphasizes the “privilege” of sports 

journalists “to live their passion.” Another further highlights the highly emotional nature of this 

genre, drawing on personal feelings to explain: 

“We can more easily step away from the facts and play with emotion to evaluate what’s 
concrete and true.” 

According to the respondents, emotions are also permitted in court reporting. It is even a central 

narrative element, as noted by Peyrot (2010) and Waterhouse-Watson (2019). This is partly due 

to the subjects themselves, as Gauriat and Cuoq explain: 

“Courtrooms are also the stage for life dramas, broken destinies, moments where 
everything shifts into violence, death, and perpetual grief. And the journalist (...) 
becomes the interpreter of the actors in this theatrical play, lending their voice to the 
anger, confessions, and real or false admissions of everyone involved” (2016, p. 49, our 
translation) 

Journalists emphasize the need to “feel the atmosphere of a closed trial,” to “bring the trial to 

life,” and to satisfy listeners’ curiosity by “diving into the darkness of the facts and the feelings 

of people” or telling them “if that pig is going to jail,” according to journalists. These reasons 

are reflected in narratives that incorporate both collective emotions and the journalists’ feelings. 

“Because it’s radio!” 

In radio, the voice is an essential tool for journalists. It conveys factual information and 

emotions, as studies on prosody in journalism explain (Rodero, 2013; Rodero & al., 2018). The 

human voice, especially that of our interviewees who experienced difficult events, carries an 

emotional weight that print media cannot replicate (McHugh, 2012, p. 206). This makes radio 

unique for conveying emotional stories. Radio journalists aim to reproduce emotions 

authentically and know their editorial choices are crucial. They don’t just relay words; they 

emphasize emotions through intonation, enunciation, and pauses. These elements enhance the 

story’s emotional impact, capturing what written transcripts cannot. One journalist explained 

this while dubbing a French audio translation over an English interview: 

“For me, we must hear the person’s voice regularly because it’s their voice; they lived 
through it, and they’re telling us. (...) The voice itself is information.” 

With all its subtleties, the voice captures more information than written transcripts. Radio gives 

facts a more vivid dimension, making it easier to justify integrating emotions into the 

journalistic discourse. Journalists are also aware of their role in conveying emotions through 

their voices. As oral professionals, they adjust their tone and enunciation and stress certain 
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words to reflect the gravity or significance of an event (Rodero, 2013). One journalist explained 

this approach when they covered trials or sports events: 

“I refuse to make something so flat that no one understands what I experienced. No. I 
want it to be alive.” 

Beyond the voice, emotion is also justified by the “medium logic”(Reich, 2011, p. 287). The 

time constraints of radio allow for more emotional content, as one journalist explained when 

covering court trials: 

“Covering a trial is about making choices. You have to condense six hours of trial into 
50 seconds, and we end up with one page on a file that’s 6,000 pages long. I choose 
strong messages because they’re also clear!” 

Another journalist recalled describing a normally peaceful region as “apocalyptic” or a 

“landscape of devastation” while reporting live with handwritten notes:  

“I don’t think I questioned it at the time. For me, that’s what it represented. I didn’t have 
time to analyze whether or not to use that term. For me, it felt like devastation; it was 
ravaged.” 

This instinctive description illustrates journalists’ synthesis work, particularly in radio, where 

time constraints are more pressing (McHugh, 2012, p. 175). The medium plays a central role in 

legitimizing emotion, not only because of production logic but also because of how information 

is delivered. 

“That's what the situation calls for.” 

During crises, journalists often adjust the boundaries of objectivity to incorporate emotions, as 

impartial reporting feels inadequate (Kotišová, 2019, p. 4). This is especially true when 

journalists share the same emotional reality as their audience, such as when one of our 

interviewees, who was covering a natural disaster in their region, explained the difficulty of 

being “totally detached” because they “knew some of the victims.” However, beyond crises, 

the local context allows for greater flexibility in integrating emotions into journalistic content. 

Local journalists, embedded in the same environment as their audience, often share a form of 

“emotional proximity” through a language that “adapts to that of the readers” (Amiel, 2017, p. 

377, our translation). Focusing on emotion, reactions, and even expressing feelings then 

becomes legitimate for this journalist: 

“The attachment of residents to their canton and their history goes beyond everything! 
Making that felt on local radio is not wrong, especially in this specific context!” 
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This is even more salient in local sports journalism, where emotion is not only allowed but also 

expected by the audience. In her study of local digital journalists, Amiel further argues that 

“journalists project their emotions onto the reader community” (2017, p. 298). A journalist well 

captures this dynamic: 

“We are a local radio station whose listeners support this team. They want to hear a 
partisan journalist! Even though this doesn't apply to all areas, here, expressing 
emotions is acceptable.” 

The connections between local journalists and their audience are geographical and symbolic.  

Emotion is expected by the audience and imagined based on a set of “supposedly common 

values” (Amiel, 2017, p. 293, our translation). By meeting the expectations of an audience 

experiencing the same events and considering that emotional tolerance is more flexible in such 

situations, emotion becomes an accepted and even expected component of local journalism. 

5.3.6.3 Micro discursive negotiation 
“It's a matter of respect.” 

One of the final significant findings justifying the presence of emotions in journalistic content 

is the interpersonal dimension of exchanges between journalists and their sources. Beyond 

staying true to reality or adhering to a duty of loyalty to sources, as required by the Swiss ethical 

principles, the journalists interviewed also emphasized the need to respect the “courage of 

witnesses” sharing intimate and complicated stories. In this process, described by some as an 

“artificial re-fabrication of reality,” journalists aim to preserve the authenticity of the emotions 

expressed by their sources and stay true to the emotional interconnection they both shared 

during the interview. 

From an existentialist perspective, Holt emphasizes the importance of journalists remaining 

consistent with themselves and their conscience, even under external pressures (Holt, 2012, pp. 

4–5). Although this philosophical approach is mentioned briefly, this integrity translates into a 

commitment to not betraying the precious quality of the exchange between sources and the 

journalist. To illustrate this, one of the journalists chose to remove the background music from 

a broadcast segment to preserve the “dignity of the moment”:  

“It wasn’t to emphasize that she was crying, but more out of respect. Having upbeat 
music under someone crying while telling their tragedy was inappropriate.” 

This interpersonal relationship goes far beyond simple information gathering. Another 

journalist noted: 
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“I was moved by the basic empathy you feel for another human being who has gone 
through difficult times and is making us the gift of sharing them.” 

Thus, the emotion in the respondents’ radio content is also based on their responsibility to 

respect the facts and the bond of trust and respect between themselves and their source. This 

approach fully justifies the presence of emotions in journalistic content, not as a narrative 

device, but as a recognition of the interpersonal value of the exchanges between journalists and 

sources. 

5.3.6.4 An emotional regulation 

The results of this study show that while journalists allow themselves to integrate some 

emotionality into their stories, they engage in a constant intrapersonal (Raemy &Vos, 2021, p. 

115) process of moderation or even emotional self-restraint. This emotional management, 

called emotional regulation, becomes a fundamental part of their professional practice and 

discursive negotiation. It is driven by the “fear of appearing voyeuristic,” of “being 

sensationalist,” of “being disrespectful,” or of “being too emotional.” In other words, the 

journalists interviewed aim to distance themselves from the “rudimentary conceptualization of 

emotions” (Peters, 2011, p. 299) associated with sensationalist or tabloid-like journalism. 

Respondents seek to avoid contributing to a negative image of emotions by adopting a 

thoughtful approach. Emotional regulation is discursive and practical: it balances emotional 

intensity in stories with journalistic standards while also functioning as a tacit practice to avoid 

excessive pathos or sensationalism, both rejected by traditional norms. 

For example, journalists’ narrative choices, such as using moderate terms (e.g., “unsteady” 

rather than “sheet” to describe the defense in a murder trial) or selecting emotionally relevant 

excerpts during editing, — demonstrate how this regulation is embedded in both narrative and 

editorial decisions. These choices go beyond professional conventions and show proactive 

emotional management in storytelling to avoid false authenticity or “non-authentic emotions” 

(Pantti, 2010, p. 178) while legitimizing the emotional relevance of the content. One of the 

journalists interviewed illustrates this approach by explaining why she prefers to limit emotion 

in his stories: 

“Why add more emotion when the emotion in the facts is already so strong? (...) When 
the ingredients are good in cooking, you don’t interfere too much with changing them. 
I think it’s the same in journalism.” 
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This emotional regulation aligns with Hochschild’s concept of “emotional work” (1983), which 

is applied in the “emotional turn” in Journalism Studies (Pantti and Wahl-Jorgensen, 2021) but 

in a more nuanced way. While Hochschild’s concepts – briefly resumed here – focus on 

managing and adjusting one’s emotions to meet the expectations of their professional 

environment, the journalists in this study show a deeper moral awareness and seek to avoid 

doing what they consider “bad journalism.” Emotions are moderated not only to fit professional 

norms but also to maintain personal and professional integrity. 

Emotional regulation, even though similar to Wahl-Jorgensen’s “strategic ritual of 

emotionality” (2013), differs in the approach taken. Indeed, while she describes how journalists 

subtly infuse emotion into their stories while adhering to norms of neutrality, this study shows 

how journalists explicitly recognize emotion’s role in their discourses and thoughtfully regulate 

it. In this sense, emotional regulation is about proactively managing the effects of emotions on 

the narrative, which complements Wahl-Jorgensen’s work. Respondents say this regulation 

stems mainly from “personal limits” or “ethical guidelines provided by journalistic ethics.” One 

respondent summarizes this approach by saying: 

“It’s just a series of techniques that help you develop a sense of discernment about 
what’s appropriate or not in conveying a subject. They help build reference points: Can 
I approach this subject? Is it better to step closer? Or should I pull back? And if I cross 
the line, what happens? Normally, I know, after some experience.” 

This individual moral awareness, where each journalist sets their limits, is shaped by their 

experience and professional beliefs. Some allow themselves more freedom to incorporate 

emotions into their stories or during radio production. Thus, each journalist has a nuanced 

interpretation of what emotion should represent in news and its role in storytelling. Despite this 

diversity of perspectives, all believe that excessive use of emotions must be avoided to produce 

“better journalism.” 

5.3.7 Discussion and conclusion 

This research explored how Swiss journalists on local radio negotiate and integrate emotions 

into their daily practices while operating in a paradoxical environment where emotion is both 

omnipresent and often viewed negatively. The goal was to examine how these professionals 

discursively navigate between the inevitable presence of emotions, highlighted by the 

“emotional turn” (Wahl-Jorgensen, 2020) and their narrow perception noted by Role Studies 

(Hanitzsch & Vos, 2018; Mellado, 2015). By confronting a sample of journalists with their 

emotion-infused productions, this study reveals the multiple reasons behind integrating 
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emotions into their on-air content — whether through their voices, word choices, or interview 

excerpts. These arguments in favor of emotion are deeply embedded in the organizational 

context of the media and reflect a complex emotional regulation process. 

The first results of this study show that the negotiation of the emotional functions of journalism 

occurs on multiple levels — institutional, organizational, and individual — as highlighted by 

Raemy and Vos (2021). However, our approach enriches the understanding of the 

organizational dimension because it considers the specificities of local media, of the radio 

medium, and of the formats used, going beyond audience expectations. This perspective 

deepens the understanding of emotion in discursive negotiations within the abovementioned 

contexts. It also reveals a more nuanced and broader conception of emotions in journalism, as 

opposed to the one proposed in the role theory. Indeed, this analysis demonstrates that the 

“rudimentary” understanding of emotions (Peters, 2011, p. 299), as put forward by the role 

theory, represents only a limited aspect of the question.  

Secondly, as highlighted by Wahl-Jorgensen (2013), Ward (2010), Pantti (2010), and Rupar 

and Broersma (2010), objectivity and emotion can coexist in journalistic work. Peters explains 

that objectivity, often perceived as a “useful shortcut” embodying the ideals of journalism such 

as “truth, factuality, balance, and reality,” tends to exclude emotion from its normative 

framework (2011, p. 312). However, this research, studying the tacit knowledge of journalists 

in detail, shows that they can move beyond this rigid binary conception. Far from being limited 

to a possible coexistence between objectivity and emotion, this study shows that the two can 

reinforce one another. Journalists justify the presence of emotions not as a deviation from the 

norms of objectivity but to enrich the factual reality they aim to represent. 

Finally, this study examined how emotion shapes editorial and narrative choices while 

observing how a narrow perception of emotion regulates these decisions. This sheds more light 

on the tightrope walk journalists perform to align with what they consider high-quality 

journalism, according to their professional standards and the image of the media outlet they 

work for. Whether understood in its narrow or broader conception, emotion is a structuring 

element of journalistic practices, shaping narrative strategies and routine editorial decisions.  

However, this study has certain limitations. The results may not fully capture the diversity of 

the journalistic contexts where emotions can play a role. Also, the question of how these 

findings could apply to more fact-based articles remains uncertain due to the focus on 
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emotionally significant subjects. Additionally, as the research primarily centers on local Swiss 

journalists, the broader applicability to other contexts, such as national media or outlets with a 

stronger focus on audience engagement, could be more limited. Furthermore, this study offers 

only a partial view of the specific dynamics of radio, a medium that remains under-theorized 

(Finkelstein, 2010; Hilmes & Lindgren, 2018), indicating the need for further exploration. 

Nevertheless, the study opens avenues for future research. Exploring how emotional regulation 

varies across different media types, editorial lines, and journalistic cultures would enrich our 

understanding of this phenomenon. Additionally, this research highlights the importance of a 

more micro-leveled approach to the role theory, offering insights into the gap between practiced 

and expected roles and encouraging more significant attention to the role of practical logic in 

shaping journalistic work. 
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6.  Conclusion 
Nos trois articles aboutissent à une conclusion générale : les journalistes travaillent avec leurs 

émotions. Nous avons analysé en détail la chorégraphie complexe — ou le « tacit nowledge » 

(Wahl-Jorgensen, 2013, p. 130) soit le savoir-faire tacite — que les praticien·ne·s exécutent 

entre leurs ressentis vécus en pratique et les discours ambiants sur la profession qui idéalisent 

une objectivité souvent définie de manière simplifiée. Ces discours —déconnectés des réalités 

du métier — tendent à restreindre, voire à rejeter toute forme d’expression émotionnelle, tant 

dans les informations qu’elles·ils produisent que dans leurs métadiscours sur la profession. Cela 

conduit les journalistes à jongler avec des attentes paradoxales, entre neutralité et détachement 

émotionnel d’une part, et implication personnelle, fidélité au réel et attraction de l’audience 

d’autre part. Naviguer dans ces eaux relève donc d’un savoir-faire tacite — celui de travailler 

avec des émotions dans un écosystème journalistique qui, discursivement, tend à les évacuer — 

que nous avons cherché ici à observer, disséquer et détailler. C’est cette tension, centrale dans 

notre recherche, qui a motivé la réalisation de cette thèse. Elle s’est concrétisée par trois articles, 

mettant chacun en lumière différentes facettes de cet exercice d’équilibriste opéré par les 

journalistes : l’émotion personnelle des journalistes est neutralisée pour rendre son expression 

publique légitime (« Neutraliser l’émotion »), tout en étant utilisée comme ressource 

informationnelle (« Utiliser l’émotion ») . Elle est enfin négociée, à la demande, afin de justifier 

sa place dans les couvertures informationnelles (« Justifier l’émotion »). 

Ancrée principalement dans le cadre théorique de l’Emotional Turn en Journalism Studies 

(Wahl-Jorgensen, 2020) cette thèse a exploré la place complexe qu’occupent les émotions des 

journalistes à la fois dans les discours – avec l’aide des derniers travaux en Role Studies 

(Hanitzsch & Vos, 2017 ; 2018 ; Mellado, 2015) – et dans leurs réalités pratiques, grâce à des 

éléments de la Practice Theory (Witschge & Harbers, 2018). Avec une triangulation de 

méthodes qualitatives et de données (Flick, 2018b) nous avons mené deux phases d’entretiens 

approfondis — en mobilisant les « récits de pratiques »  de Bertaux (2016), la « Newsmaking 

reconstruction » de Reich et Barnoy (2020) — auprès de journalistes de radio locale en Suisse 

romande. Pour explorer ce savoir-faire tacite, nous avons dû dépasser les discours stratégiques 

qui tendent à porter l’étendard de la neutralité tout en sous-valorisant tout ce qui est supposé lui 

faire obstacle, soit ici l’émotion. La démarche qualitative et partiellement inductive privilégiée 

pour notre phase de terrain a permis d’observer, d’analyser, d’expliquer et de mieux 

comprendre ce jeu d’équilibriste. Toutefois, avant de mettre un point final à ce travail, reste un 
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dernier défi. Celui de rendre compte des apports théoriques de notre thèse, constater ses limites, 

mais également discuter des pistes qui se sont ouvertes au fil de la rédaction.  

6.1 Conclusions de nos articles 
Revenons tout d’abord sur les conclusions que nous considérons comme significatives dans 

cette thèse. Trois points principaux se dégagent de notre analyse.  

—    Dans les coulisses du rituel stratégique d’émotionalité  

Tout au long de cette thèse, nous nous sommes appuyée sur le concept fondateur de « strategic 

ritual of emotionality » (Wahl-Jorgensen, 2013). Un concept qui permet de comprendre à la fois 

la place des émotions dans la narration, et la manière dont celle-ci est mobilisée dans les textes 

journalistiques. Notre démarche a justement souhaité faire le pont entre cette narration et la 

pratique qui la sous-tend pour ainsi dévoiler les coulisses de ce rituel stratégique 

d’émotionalité (Wahl-Jorgensen, 2013, selon notre traduction), tout en y apportant nuances et 

nouvelles perspectives. En plongeant dans l’envers du décor de ce « tacit knowledge » (Wahl-

Jorgensen, 2013, p. 130), soit l’infusion contrôlée d’émotions dans les textes informatifs, nous 

avons pu mieux cerner la manière dont les journalistes incluent — ou excluent — les émotions 

dans leurs choix narratifs et éditoriaux. Les articles produits au cours de cette recherche 

montrent que l’émotion doit d’abord être perçue comme « utile » pour entrer dans le processus 

ritualisé (article « Utiliser l’émotion »), qu’elle doit être neutralisée avant d’être couchée sur le 

papier (article « Neutraliser l’émotion »), et qu’elle doit être justifiable pour être incorporée 

dans le contenu final (article « Justifier l’émotion »).  

—    Format, genre, médium et local : penser l’émotion dans son contexte  

Un des autres apports de cette thèse réside dans l’analyse de l’émotion au niveau de son contexte 

d’exercice, et de l’influence de celui-ci ; un aspect rarement exploré par l’Emotional Turn. Nos 

articles montrent justement comment l’émotion influence concrètement les choix éditoriaux : 

sélection des sujets, des extraits, des mots et des intonations (article « Utiliser l’émotion »), 

ainsi que le choix du genre, comme le commentaire — où les ressentis personnels agissent à la 

fois comme moteur et frein (article « Neutraliser l’émotion »). Par ailleurs, nous avons observé 

que le contexte lui-même façonne les discours sur les émotions dans la pratique. L’article 

« Justifier l’émotion » illustre bien l’influence du contexte local, du média (radio) et du genre 

choisi, qui peuvent légitimer la présence d’émotion dans l’information. Ce que nous retenons 
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ici est que l’émotion est une entité modelée non seulement par des circonstances tragiques 

(Chouliarki, 2004 ; 2008 ; Kotišová, 2020 ou encore Pantti, 2019) et le contexte local (nos trois 

articles), mais également comme un élément structurant les pratiques journalistiques : en tant 

qu’entité située, elle ajuste et s’ajuste aux formats, aux genres, aux contextes et médium dans 

lesquels elle évolue. L’émotion est de ce fait transversale, incorporée dans les réalités 

organisationnelles, situationnelles, institutionnelles et personnelles des journalistes, mais 

rarement verbalisée. Autrement dit, elle est discursivement négociée, sans avoir jamais 

réellement atteint le stade de la normalisation jusqu’ici.  

—    Penser l’émotion comme un « bloc hétérogène » 

Bien que les journalistes, dans leurs discours, semblent souvent opposer émotion et objectivité 

— un aspect que nous avons cherché à explorer et à dépasser dans ce travail —, leurs pratiques 

révèlent plutôt une conciliation, voire une harmonisation de ces deux entités, comme le 

soulèvent déjà certain·e·s chercheur·se·s (Richards & Rees, 2011; Peters, 2011 ; Wahl-

Jorgensen, 2013). Richards et Rees soulignent que la dichotomie entre objectivité et émotion 

semble avant tout relever d’une construction discursive (2011, p. 864), tandis que dans la 

pratique, les deux dimensions coexistent de manière presque naturelle. Plutôt que de concevoir 

les émotions comme des entités figées et en conflit avec les normes idéalisées de la profession, 

la catégorisation élaborée dans l’article « Utiliser l’émotion » envisage les émotions 

personnelles plutôt comme des entités nuancées, dont la valeur et la signification varient selon 

les contextes. Ce cadre permet de dépasser la vision réductrice des émotions comme 

perturbateurs de la neutralité attendue — et comme des entités perçues capables de minorer la 

qualité journalistique — tout en les reconnaissant comme des éléments de la réalité à rapporter 

et des outils capables d’ajouter de la profondeur au contenu informatif. En dépassant la 

perception de l’émotion comme un bloc mécaniquement opposé à l’objectivité et à toute forme 

de journalisme moins sérieux, des approches plus nuancées deviennent envisageables. Nous 

invitons ainsi formateur·rice·s, journalistes et chercheur·se·s à repenser l’émotion comme un 

« bloc hétérogène » : un élément qui évolue avec la narration, les pratiques, les formats, les 

médiums, les genres et les contextes dans lesquels il s’inscrit (nos trois articles). 

 6.2 Limites et perspectives  
Bien que les conclusions de nos trois articles aient déjà souligné les limites de cette recherche, 

revenons sur quelques points selon nous cruciaux. Parmi eux, notre choix de concentrer nos 
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entretiens et — de ce fait — nos analyses, sur des sujets jugés comme émotionnellement 

marquants par les journalistes. Ce choix, bien que pertinent pour explorer la place des émotions 

dans leur pratique, limite la portée de nos résultats sur des thèmes qui peuvent être perçus 

comme plus factuels ou moins chargés émotionnellement. Notre approche privilégie 

l’exploration de contextes locaux, souvent perçus comme moins spectaculaires qu'au niveau 

national, mais ces observations s’effectuent au détriment d’une analyse approfondie des 

émotions dans des contextes routiniers ou supposés émotionnellement plus neutres. Néanmoins, 

nous estimons que cette démarche constitue un point de départ pertinent, susceptible d’ouvrir 

la voie à des recherches futures sur des manifestations émotionnelles encore plus subtiles et 

moins visibles. 

Par ailleurs, nous regrettons de ne pas pouvoir offrir une approche plus approfondie des 

spécificités de la radio, notamment de la voix (naturellement porteuse d’émotion), du fait 

notamment des limites inhérentes à la complexité de son analyse. L’étude de la prosodie et 

l’utilisation de logiciels propres à la discipline (par exemple Praat) auraient nécessité des 

connaissances qui dépassent nos champs de recherches. D’autant plus que l’analyse repose sur 

des phénomènes subtils, car les journalistes radio, expert·e·s de l’oralité, ont appris à « jouer » 

avec les intonations, y compris émotionnelles, et à maîtriser leurs ressentis à l’antenne. Nous 

croyons toutefois que notre terrain radiophonique, qui a rarement été étudié dans les Journalism 

Studies et l’Emotional Turn, pourrait offrir des pistes intéressantes pour une exploration plus 

approfondie de ce sujet. 

Nous ajoutons dans cette conclusion d’autres limites que nous n’avons pas abordées dans nos 

articles. En effet, notre étude n’a fait qu’effleurer les dimensions éthiques liées à l’utilisation 

des émotions dans les pratiques journalistiques. Cette recherche n’approfondit pas pleinement 

la notion de régulation émotionnelle, étroitement liée à l’éthique personnelle que les 

journalistes mobilisent, afin de rester dans les limites d’une information d’intérêt public, sans 

pour autant basculer dans des formes de journalisme sensationnaliste sans réels contenus 

informatifs. La tension entre la recherche d’authenticité, de transcription du réel et la 

responsabilité éthique dans leurs pratiques semble s’inscrire dans des débats qui dépassent notre 

cadre de recherche, et nécessiteraient des recherches plus approfondies sur l’éthique 

journalistique, ainsi que sur la manière dont la recherche de vérité peut être intrinsèquement 

liée à l’émotion personnelle des journalistes. Nous considérons néanmoins que notre terrain et 

nos résultats apportent des éléments susceptibles de nourrir ces réflexions. Néanmoins, en 
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raison des limites inhérentes à l’angle d’approche choisi et des contraintes de temps et d’espace, 

nous avons décidé de ne pas explorer plus en détail cette question dans le cadre de la présente 

recherche. Cela pourrait toutefois faire l’objet d’une étude future, tant la présence des émotions 

est désormais avérée dans les pratiques et qu’elle mérite une attention toute particulière afin de 

mieux accompagner les journalistes dans la gestion éthique de leur travail émotionnel. 

Notons également le choix de se concentrer sur des journalistes chevronné·e·s qui limite l’étude 

à un type d’échantillon spécifique. Les professionnel·le·s expérimenté·e·s ont été 

sélectionné·e·s afin d’analyser les dynamiques émotionnelles au-delà des réactions liées à 

l’inexpérience. Grâce à leur parcours, elles·ils ont développé des automatismes, une expertise 

technique et une capacité à arbitrer leurs choix avec plus d’assurance, y compris face aux 

contradictions – réelles ou perçues – du métier. Leur récit dépasse ainsi un discours centré sur 

les difficultés techniques des débuts et permet une analyse plus ciblée de la gestion des émotions 

en lien avec le traitement de l’information, plutôt qu’avec le stress organisationnel. Toutefois, 

cette focalisation réduit la diversité des profils étudiés et, par conséquent, la variété des 

pratiques observées. Elle exclut également les journalistes en début de carrière, pour qui 

l’émotion reste un apprentissage en cours et peut représenter un enjeu plus visible. Étudier ces 

profils aurait permis de mieux comprendre comment se construisent les stratégies émotionnelles 

dès les premières expériences professionnelles. Néanmoins, cette approche ouvre des pistes de 

recherche. Par exemple, une étude comparative avec des journalistes moins expérimenté·e·s 

pourrait enrichir l’analyse en mettant en lumière les ajustements progressifs dans la gestion des 

émotions au fil de l’expérience professionnelle. 

Autre limite qui nous semble essentielle à évoquer : celle du contexte local. Cette recherche ne 

visait pas à apporter de la lumière sur la proximité émotionnelle des journalistes locaux avec 

leur audience, comme évoquée par Amiel (2017). Elle ne fait donc que survoler la relation des 

journalistes avec les acteur·rice·s locaux (Amigo, 2022; Neveu, 2002) et la façon dont cela 

affecte la production et la couverture émotionnelle d’un fait ou d’un événement. Bien que nous 

ayons exploré ces pistes en début de recherche, nous les avons rapidement évacuées tant le sujet 

mérite à lui seul une thèse à part entière. Nous considérons pourtant que notre terrain local, loin 

de ne constituer qu’une opportunité contextuelle ou encore un simple point de départ, 

constituerait au vu des quelques pistes qui ont été élaborées une invitation à explorer davantage 

les liens entre la radio locale et l’émotion qu’elle peut s’autoriser à partager, ou même celle 

qu’elle peut provoquer à son public.  
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Dernière limite que nous souhaitons discuter ici : la portée de nos travaux. Comme le souligne 

Larsson, les spécificités culturelles, sociales et temporelles de notre terrain, conjugué à 

l’utilisation de méthodes qualitatives, ne peuvent prétendre à une généralisation universelle de 

nos résultats, car cela ignorerait la complexité propre à chaque situation et chercherait un 

illusoire « single meaning » (2009, p. 26). 

Dès lors, il convient de revenir sur les éléments de notre recherche qui pourraient, sous les trois 

conditions émises par Larsson, aspirer à une potentielle généralisation (2009, pp. 31-36).  Notre 

étude repose sur un échantillon cohérent de journalistes expérimenté·e·s issu·e·s de rédactions 

de radio locale romande. Sans y inclure de profils moins expérimenté·e·s ni de rédactions plus 

diversifiées (presse écrite, télévision, médias en ligne), cette configuration pourrait limiter la 

maximisation des variations défendue par Larsson (« maximizing variation », 2009, p. 31), qui 

vise à observer un même phénomène dans des contextes contrastés. Toutefois, nous considérons 

que le phénomène étudié ici – soit le savoir-faire tacite des journalistes dans la gestion des 

émotions, dans un écosystème qui les accueille autant qu’il les évacue – est cependant 

appréhendé à travers une diversité de sujets sélectionnés. Ceux-ci, abordés en entretien, 

couvrent une pluralité de domaines, de formats et de contextes, reflétant ainsi des perspectives 

personnelles variées. Par ailleurs, bien que l’échantillon soit centré sur des profils expérimentés, 

il intègre une diversité de genre, rendant de fait la maximisation des variations (Larsson, 2009, 

p. 31) selon nous atteinte. 

De plus, au sein même de cette diversité, nous avons réussi à identifier des schémas ou des 

similarités structurelles qui peuvent être appliqués à d’autres contextes (« recognition of 

patterns », 2009, p. 33) — tels que la neutralisation des émotions personnelles, les types 

d’émotions présentes dans la pratique, leur influence sur les choix éditoriaux et narratifs ou 

encore les discours portés sur la valeur informative de leurs ressentis. Plutôt que d’identifier ici 

un noyau commun généralisable de manière universelle, il s’agit de proposer des éléments 

permettant au lecteur d’évaluer si ces structures peuvent transcender le contexte qu’il connaît 

lui-même.  

Enfin, pour prétendre à la transférabilité (« transferability », 2009,  p. 32) et ainsi renforcer la 

validité des schémas dont nous avons discuté, il est nécessaire de rendre compte de la 

« similarité du contexte » (« context similarity », 2009, p. 32). Bien que notre étude soit ancrée 

dans le contexte de la radio locale en Suisse romande, les enjeux émotionnels et les pratiques 

observées peuvent être transférés à d’autres cultures journalistiques occidentales similaires 
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(Hanitzsch & al., 2011, p. 491). Dans ce contexte, les émotions — qu’elles soient discutées, 

exploitées, rejetées ou neutralisées — s’inscrivent dans une conception largement partagée de 

la profession, où l’objectivité demeure une norme idéalisée dominante. En soulignant dans nos 

articles (notamment « Utiliser l’émotion » et « Justifier l’émotion ») que les rôles 

journalistiques en Suisse partagent des perceptions similaires à d’autres réalités occidentales 

(voir par exemple Raemy & al., 2019, p. 766), nous considérons que cette cohérence ouvre la 

voie à la transférabilité de nos observations. Grâce à la description de notre méthode et du 

terrain dans lequel elle s’inscrit, et comme le préconisent Amigo (2022, p. 206) et Cancela 

(2021, p. 131) en citant Larsson (2009), nous invitons les lecteurs à évaluer si nos conclusions 

peuvent être considérées comme transférables, avec les précautions qu’imposent les limites de 

la présente recherche, à d’autres contextes, évitant ainsi les écueils d’une généralisation 

simpliste et imposée. 

6.3 Conclusion générale  
L’émotion des journalistes traverse l’ensemble de leurs pratiques. Elle s’incorpore aux faits, 

aux événements, aux contextes, aux médias, aux médiums, aux genres, aux formats, aux styles 

d’écriture, à la voix, aux choix narratifs, aux décisions éditoriales et aux discours sur la 

profession. Notre thèse avait pour objectif de mettre en évidence ces intégrations — rendues 

complexes par les discours autour de l’émotion — de les identifier, de les classer et de les 

discuter. Il s’agissait donc de dévoiler la complexité d’un effort sous-jacent pour composer avec 

les émotions et les tensions inhérentes à leurs perceptions. 

La présence de l’émotion, à l’image de l’« elephant in the newsroom » (Kotišová, 2019, p. 1) 

évoqué en introduction, est massive. Notre thèse a observé comment les journalistes, dans leur 

pratique, doivent constamment contourner cet animal : elles·ils passent à côté, le frôlent parfois, 

mais font comme s’il n’existait pas. L’éléphant est à la fois une gêne discursive — car perçue 

de manière superficielle comme incompatible avec l’idéal de neutralité — et un élément 

structurant de la pratique. Il modifie la manière de travailler, influence les choix narratifs et 

éditoriaux, et finit par conditionner l’espace de travail. L’émotion est si profondément ancrée 

dans la pratique journalistique quotidienne, que les journalistes n’ont pas seulement appris à 

s’en accommoder, mais même à l’intégrer dans leur processus de production et dans leur 

narration. 
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Cette thèse invite ainsi l’Emotional Turn à explorer plus en profondeur les pratiques 

journalistiques quotidiennes et locales sous une perspective émotionnelle. Bien que l’émotion 

semble moins évidente en dehors des contextes de crise ou à l’intérieur des grandes rédactions 

nationales par exemple, cela ne signifie pas qu’elle soit moins présente. C’est justement au sein 

de ces réalités quotidiennes d’actualité locale — qui constituent une part importante du travail 

journalistique (par exemple Neveu, 2019, p. 5) — mais aussi à l’intérieur de ces médiums 

oubliés comme la radio (Hilmes & Lidgren, 2018, p. 301) que sont façonnés les discours 

normalisant les pratiques professionnelles.  

En s’intéressant davantage que nous n’avons pu le faire à ces contextes journalistiques, il serait 

possible de saisir les raisons pour lesquelles l’émotion, bien qu’ancrée dans la pratique, a du 

mal à être normalisée dans les discours sur la profession qui encadrent ses principes. Bien qu’il 

ne s’agisse pas ici de redéfinir les contours, déjà flous, de la profession, comme le souligne 

Ruellan (1993), il s’agit ici plutôt de penser le journalisme avec l’émotion, notamment dans une 

société interconnectée qui vit avec elle (Beckett & Deuze, 2016, p. 3) et en lui accordant une 

place encore plus importante dans les réflexions académiques sur le métier (Beckett & Deuze, 

2016, p. 8). Cette proposition ne vise pas à ajouter de la complexité aux recherches, mais plutôt 

à mettre en lumière des éléments susceptibles d’expliquer de manière plus profonde les réalités 

journalistiques. 

Cette thèse invite également les journalistes et leurs formateur·rice·s à reconnaître l’utilité et la 

valeur ajoutée de l’émotion dans le journalisme, en soulignant son potentiel informatif. Dans 

un environnement saturé d’informations, l’émotion peut jouer un rôle clé pour aider les médias 

à se démarquer (Beckett & Deuze, 2016, p. 4), à rendre l'information intéressante (Peters, 2011, 

p. 310) mais surtout apporter une plus-value informationnelle, si l’on en croit les discours de 

nos interlocuteur·rice·s. Elle crée également une connexion qui favorise l’engagement du public 

(Beckett & Deuze, 2016, p. 3 ; Peters, 2011, p. 297), encourage le partage sur les réseaux 

sociaux (Wahl-Jorgensen, 2016, p. 136) et contribue à renforcer des liens avec les communautés 

(Hanitzsch & Vos, 2018, p. 159), offrant ainsi une compréhension plus humaine et sociale des 

événements rapportés (Pantti, 2010, p. 174). 

Nous avançons également que l’émotion pourrait offrir des pistes pour atténuer la crise de 

confiance que traverse le journalisme. Par exemple, en offrant au public une approche plus 

transparente sur le vécu des journalistes lors de la couverture d’un événement, ajoutant ainsi 

une dimension plus située et humaine à l’information. Cette authenticité a d’ailleurs été abordée 
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dans des recherches sur les couvertures de crise, qui soulignent le caractère inapproprié d’une 

approche purement détachée dans de telles situations (Chouliarki, 2004 ; 2008 ou encore 

Kotišová, 2020). Il serait intéressant de questionner cette distance pour privilégier un échange 

d’information « d’humain à humain » et donc plus horizontal avec le public (Neveu, 2019, 

p. 94). Des exemples de journalistes, de plus en plus présents dans leurs narrations et dans des 

contextes moins formels, se multiplient et participent déjà à cette évolution. Des formats 

émergents, tels que les podcasts, caractérisés par une narration personnelle et dévoilant des 

émotions individuelles dans leur narration (Lindgren, 2016), ou encore des styles 

journalistiques plus « confidentiels » (Coward, 2013) soulignent d’autant plus cette tendance. 

Cela n’est pas sans rappeler des genres journalistiques « marginaux » qui assument pleinement 

leurs approches subjectives et l’intégration des émotions pour mieux rendre compte de leur 

réalité. Les partisans du New Journalism ou encore du Gonzo Journalism défendent une 

approche émotionnelle qui vise à enrichir la compréhension et l’authenticité du récit. Tout 

comme le journalisme d’attachement (Bell, 1998), qui défend une écriture qui reflète la réalité 

émotionnelle du journaliste. Bien que cette « transparence émotionnelle » reste anecdotique ou 

limitée à des formats alternatifs ou de niche, elle pourrait enrichir la compréhension du public 

et renforcer sa confiance, même dans les formats plus traditionnels. 

Précisons qu’il ne s’agit pas d’adopter une vision idéalisée, voire naïve du rôle de l’émotion en 

journalisme. Les dérives existent et rappellent à quel point son utilisation peut être délicate. 

Toute la question est donc de savoir comment elle s’intègre aux pratiques journalistiques sans 

devenir une fin en soi ni compromettre la mission première d’informer. Il s’agit surtout d’éviter 

les extrêmes : d’un côté, un usage excessif pouvant basculer dans le sensationnalisme ou dans 

une forme de journalisme trop incarné et personnel, risquant ainsi d’éclipser les faits ; de l’autre, 

une approche purement rationaliste qui chercherait à évacuer toute dimension émotionnelle, et 

qui apparaît peu compatible avec la réalité du métier. Plutôt qu’un vecteur de subjectivité 

incontrôlée, l’émotion peut être envisagée comme un moyen de transmettre une expérience 

journalistique et de créer un engagement partagé entre la·le journaliste et son public. Dans cette 

perspective, elle devient un outil au service de l’information, permettant de la renforcer sans la 

dénaturer. 

Bien que cette émotionalité soit encore associée aux soft news et perçue comme un signe de 

moindre qualité, elle pourrait aujourd’hui représenter un atout précieux pour les hard news. 

L’intégration explicite et mesurée de l’émotion dans les pratiques journalistiques, longtemps 
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jugée incompatible avec la rigueur journalistique, pourrait, à certaines conditions, en réalité, 

renforcer la crédibilité et la pertinence des informations. En permettant une approche plus 

authentique des réalités vécues (Kotišova & van der Velden, 2023 ; Pantti, 2010 ; 2019), 

l’émotion ouvre une possibilité de capter l’intérêt du public et de peut-être restaurer en partie 

sa confiance envers les médias, transformant ainsi une supposée faiblesse en force pour le 

journalisme. 

Néanmoins, notre étude a mis en évidence les contraintes multiples auxquelles les journalistes 

font face, qu’elles soient temporelles, technologiques ou encore financières. Le manque de 

ressources rend difficile la mise en œuvre des pratiques réflexives et créatives en la matière 

dans le journalisme traditionnel, les limitant de ce fait à des lieux périphériques à l’information 

traditionnelle, comme les réseaux sociaux (Lasorsa & al., 2012 ; Pantti, 2019). Notre travail, en 

détaillant les coulisses de ce savoir-faire tacite, souligne ainsi l’importance de valoriser dans 

les formations cette capacité des journalistes à le manier, tout en y apportant une approche 

critique.  

Bien que nous ne soyons pas la première à souligner la nécessité d’aborder la dimension 

émotionnelle dans les formations (voir Hopper & Huxford, 2017), il nous apparaît essentiel de 

le souligner qu’elle peut fournir aux journalistes des outils pour comprendre son rôle, sa place 

dans les pratiques et les modalités optimales de son utilisation, notamment sur le plan éthique. 

En intégrant cette dimension, les professionnel·le·s pourraient concevoir une posture 

émotionnelle, mais également déontologique solide — entre devoir de vérité, de précision, de 

recherche d’intérêt public et de respect des sources — dans un contexte de mutations où la 

légitimité des pratiques journalistiques est souvent remise en question. Ce que la situation 

actuelle, entre déni et rejet de l’émotion, ne permet pas. La formation gagnerait également de 

relancer la discussion sur le rôle du journaliste en tant que témoin-ambassadeur (Muhlmann, 

2007, p. 27), qui propose une vision où les journalistes incarnent un lien humain et sensible 

avec l’événement rapporté. Cette approche pense le journalisme comme une capacité à 

transmettre une expérience plus authentique et connectée, tout en maintenant une rigueur 

professionnelle grâce à une gestion mesurée et réfléchie de l’émotion.  

Enfin, en formant les journalistes à utiliser les émotions dans un cadre narratif plus large, les 

formations pourraient également les aider à jouer un rôle de médiateurs à la fois conscients de 

leurs approches affectives dans leurs textes, et capables de dépasser les « micro-récits » qui 

pourraient paraître trop personnels (Grevisse & Dubied, 2024, p. 6). De tels apprentissages et 
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outils ouvriraient la voie à de nouvelles idées, stratégies ou encore savoirs enrichissant la 

pratique journalistique de perspectives plus émotionnelles. Ces quelques pistes, pour intégrer 

l’émotion de manière constructive dans les pratiques journalistiques, ne représentent toutefois 

de loin pas une solution universelle ou une réponse définitive aux défis complexes auxquels 

l’écosystème médiatique actuel est confronté. L’équilibre à trouver reste délicat, soumis à des 

tensions persistantes entre des attentes idéalisées, des contraintes économiques et temporelles, 

ainsi que des attentes du public souvent difficiles à cerner. 

En attendant, cette thèse invite les praticien·ne·s — qui auraient eu le courage de parcourir ce 

travail — à avoir confiance en leur capacité à travailler avec leurs émotions, et en les accueillant 

d’autant plus comme une ressource précieuse et un élément apte à enrichir tant la profondeur 

que la qualité de leurs productions journalistiques. 
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