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Do I have the right to kill in order to eat? 
Values in vegetarianism and its study

Introduction
Contesting the idea that psychology could be value-free, several authors highlight that any psychological theory relies on or is
embedded in a broader understanding of the world, of society and of humans. In other words, any psychological theory is historically,
socially and culturally situated. Part of this understanding of the world that underlies psychology is constituted by moral assumptions
about what is right or wrong, good or bad, desirable or not (Benson, 2001; Brinkman, 2016).
Moreover, what the researcher in psychology studies, namely individuals’ behaviours and psychological processes, has also a lot to do
with values and morality, as any human being lives in a world that is full of discourses about what is good or bad, right or wrong, and
takes position towards these discourses through his acts and through language (Benson, 2001, Brinkman, 2011). This is particularly
true in practices related to food (Mintz, 1996), and especially the consumption of animals (Casez-Valette, 2007).

 The aim of this poster is to highlight and examine these two aspects – positioning of the participant and positioning of the 
researcher - in the case of a project aiming to study people’s trajectory in relation to vegetarianism.

Values are deep-rooted and affect-laden
beliefs, that organize, guide and constrain
peoples actions. They originate in social
practices and cultural context (Branco &
Valsiner, 2012; Glaveanu & Branco, 2016).

Morality is an organisation (of ideas,
conducts) in terms of good, right or
desirable vs bad, wrong or undesirable
(Benson, 2001).
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Positioning is the act of situating
oneself and others in the landscape of
culturally shared (moral) values
(Benson, 2001).
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Choice of topic
Meat consumption 

raises important 
ethical and 

environmental 
questions

 Studying how 
individuals reflect 

about it and 
possibly change 
their behaviour

Theoretical approach

Human development 
is possible, individuals 

can critically reflect 
and act on themselves 

and on society

Socio-cultural 
environment 

and individuals 
co-construct 
each others

 A socio-cultural perspective

Methodological choices

Studying development 
implies 

methodologies that 
allow to grab the 

change in reflexivity 
and practice

… and to recognize 
and take in account 
the potential impact 

on participants.

Environmental 
Impact

•Meat production has an 
important ecological 
impact - especially eating 
meat of bad quality is not 
worth it

•But the real problem is the 
amount of consumption

Treatment of 
animals

• In industrial 
production, animals 
are mistreated and 
this is bad.

Convenient

•Valorization of what 
is easy to prepare, 
accessible, and not 
time consuming.

• It's not complicated 
to be vegetarian.

Individual 
freedom

•Everyone is free 
to do as he wants, 

•As long as it makes 
sense to him

Social 
integration

•Not having a special 
request when invited 
is more important 
than not eating meat

Animal life

• I would not tolerate to 
see the killing of an 
animal,

•but I think it's culturally 
constructed

Cost 

•Preference for a meal 
with meat and good 
price-quality ratio than 
vegetarian and bad 
price-quality ratio.

Values in 
Vegetarianism 
and its Study

Aline, 27, Student, vegetarian during 
childhood, not any more since 12, 

and vegetarian again – although not 
strictly - for 3 months.

Case study from my ongoing PhD 
project.

 Narrative interview, qualitative 
experiment and observation
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